Tpaavuuu, peMecsio U coBpeMeHHasi KyJibTypa
NPOU3BOACTBA KaK YHUKAILHbIA 00pa3 X M3HM
B COBPEMEHHOUW PYCCKOMU KyNbType

Mbl nokasbiBaeM, KaK BeKOBbIe Tpaauuuin, UCKyCHoOE peMecsio U 0CMbICIEHHAA

KynbTypa Npon3BoACcTBa GOPMUPYIOT COBPEMEHHDII 00pa3 XmM3HK, 0bora,as
M npeoobpaxas pyccKyl KynbTypy CEroAHs

MeaAnaKuT

® JKCIIEPTHBIN KYAbTYPHO-pPa3BjIeKaTe/IbHbIN
KypHaI



ol

UccneaoBanue 1 BAOXHOBEHUE

HALLA LLENEBASAI AYAUTOPUA

AyaounTtopusa ypHana YKJTAL — 3To ntoan, KoTopble He MPOCTO NoTpebndatoT, HO M OCO3HAHHO BblOMpatoT

LLeHHOCTU: Ka4yeCTBO, MOATIMHHOCTb, 3CTETUKA, UCTOPUSA, MaCTePCTBO, 00/IMTOBEYHOCTb, YHUKaNbHOCTb, 3TUYHOCTD,

TPagnumnm.

Llenb: nonynapm3auma COBpeMEHHOM PYCCKOWM KyNbTyPbl, MOAAEPKA JTOKaNbHbIX MPOEKTOB M GOpPMUPOBaAHME
SKCMEePTHOro CoobLLECTBa BOKPYT HALLMOHAIbHOM SCTETUKM.

OCO3HaHHbIV BbIOOP B AM3aMHe MHTEPbEePa, MOOE U CTUMNE XU3HU: pydyHasa paboTa, MCKYCCTBO, Ky/IbTYPHOE Hacegue,

nyrtewecrtBmnd, Ka4eCrBeHHOE o6pa3OBaHme, SKOJTIOTMYHOCTb, YHMKaJIbHbIE TOBAPbl N YCITYTW.

AAI0M U UHTEPBEP

OT KJ1accn4YecKoro aMsamHa
A0 COBPEMEHHbIX peLueHUn
C 3/IeMeHTaMu Tpaanumn,
py4YHaa Mebenb, NnpeaMeTbl
aeKopa

Ol

MOJA U CTUJIb

3cTeTnKa oco3HaHHOM MoAabl,
YHUKalbHbI€ KONJIEKUUMN,
py4Hasa pab6oTa, aBTOpCKMue
YKpalwleHUus, 3STU4YHoe
npPou3BOACTBO

02

NYTEWECTBUA U TYPU3M

KynbTypHO-No3HaBaTe IbHbIN
TYPU3M, NyTewecTBud

no MecTaM CuJibl, peMecC/IeHHble
Typbl, 3STHU4Yeckue ecTuBanm

03

Tpaanuumn n pemMecrno

XypHan YKOAO



UccnepoBanve n BAOXHOBEHUE

HA MEAWA PECYPGE

baHHepbl Ha cauTe

e CKBO3HOM 6aHHep: CaMbll 3aMeTHbIM popMarT,

oToOpaXkaeTcd B LWanke nnm dyrtepe Bcex CTpaHuL,
nopTana. NoeaneH gaa NoBbilLEeHMA Y3HABAaEMOCTM
6peHaa

« BaHHep BHYTpu cTaTe/HoBoCcTen/co6bITUNA:
2PDEeKTUBHO NPUBMEKaAEeT BHUMaHME ayanuTopmu,
y>Ke BOBJIeYEeHHOW B UTeHMe MaTepuana

KYPHAN ~ COBbITMA  NYTEWECTBHMA M TYPH3M  JIOM WM WHTEPHEP ~ MOJAWCTHNL  MACTEPA W PABOTBI

]

PEKJTAMHbIN BJIOK

[1pn pasMeLlleHnM Ha CpOoK OT 3 MecaleB — cknaka 10%

[MpW pasmMeLlleHMM Ha CPOK OT 6 MecaueB — ckiaka 15%

[Mpown BbIOOpEe NaKeTHOro pasmMelleHnsa (HeckonbKo GopMaToB
OOHOBPEMEHHO) — MHONBUMAOYASIbHblIE YCITOBUS

OPMATbI PEKJIAMROIO PASMELLLEHUS

DopmMaT pekambl CpoKm CTOMMOCTb
pa3MeLleHnd

CKBOSHOM Banme 1Hepena /1 oT 15600 P /oT 52

P Mecsal, 000 P

BaHHep B NpaBom/neson |1 Henensa /1 oT10 400 P/ oT

KOJTOHKe MecaLl 32500 P

BaHHep BHYTPU CTaTbiA 1Hepena /1 oT9100 P /o126
Mecdal, 000 P
Feo-nnw +15-25% K

OMOJ/THUTE/TbHO: y

H TeMaTU4YeCKnin CTOUMOCTU

TapreTuHr

PEK/TAMHbIA /10K

Get around by train, bus, car, ferry, cruise ship, bicycle, skis, or sleigh.

Mogpobuee

LleHa yka3aHa B pyongax, 6e3 ydeta HOC - 22%
(6yneT nob6aBneH K CTOMMOCTW)

HaLueHKa 3a pa3MelleHMe B KOHKPETHOM pybpuKe
M 33 nocsegoBaTesibHOCTb MakKeToB - 15%

Tpaguuumn u pemMecrno

XypHan YKOAL



UccnesoBaHue ¥ BAOXHOBEHUE

OOPMATbI PEKJIAMHOIO PASMELLEHKS

HA MEAWA PECYPCGE

HatuBHbIe cTaTbv / CNOHCOPCKMMN KOHTEHT
Hanbonee apdekTusHbIN hopmat ANS rNYOOKON MHTErpaLmi

BALIEI0 ﬁpenaa B KOHTEKCT NOpTaia

e DKCMNepTHadA cTaTbs: Pa3BepHYTbIM MaTepuarn O Ballew
npoayKuummu, ycnyrax, punocodpumm 6peHna, HanmcaHHbIN
B CTUITMCTUKE YKYpPHana

e UcTopusa 6peHpa/MacTepa: Pacckas O NMPOUCXOXKOEHUM,
TPaOAMLUMAX, LEHHOCTAX Ballen KOMMaHWUWM UM co3naTtend
NpoayKTa

e UHTepBbIO: becena ¢ KN4YeBOM GUTYPOM Balle KOMMaHMMK,
PACKpbIBatOLLLAa ee MUCCUIO M B394 Ha COBPEMEHHDbIN
«yKnag»

e O630p NpoaykTa/ycnyru: [letanbHoe onmcaHue 1 aHanms
BalLLero npeanoyx)eHmsa ¢ akLeHTOM Ha ero YHUKalbHOCTb
N KaYyecCTBO, MHTEerpaLumsa B COOTBETCTBYIOLLYIO PYOPUKY
(HanpuMep, MHTepbep, Moda, MyTellecTBMA)

[y6nmnKauma rotoBon ctaTbM (00 6

36 400 P
00O 3HaKoB) T

HanuncaHue + nybnmkaumnsa ctatbu (0o

58 500 P
6 000 3HaKOB) o7

NHTepBblO C MpeacrtaBuUTeeEM

oT 65000 P
6peHaa (HanncaHme + Nnyéonmkaums)

LleHa yka3aHa B pyonax, 6e3 ydyeta HOC - 22%
(6ypeT pobaBrieH K CTOMMOCTU)

HaueHKa 3a pa3MelleHne B KOHKpeTHOM pybpuke
M 3a nocssiegoBaTesibHOCTb MakKeToB - 15%

Tpaguuum u pemecno

XypHan YKOAO


d.parfinenko
Прямоугольник


UccnepoBanve n BAOXHOBEHHE

®OPMATbI PEKJIAMHOT O
PASMELLLEHUS OHNAHH

Meaua-Kpeatop

ana koro?
e 1na aBTOPOB, KOTOPbIE XOTAT BECTU CBOIO “KOJIOHKY" B )XypHane
e lna 6norepoB, KOTOPble XOTAT NoNpo6oBaTb ce69 B HOBOU ponu
e INa HAYMHAKOLWUX XXYPHANTNCTOB, KOTOPbIM HEO6XO0AMMO HapaboTaTb noptdonmo

Kak Ha 3ToM 3apabaTbiBaTb?
e Ha peKnaMHbIX MHTEerpaumsax B BallM CTaTbU, NPOAaHHbIE HalLle KOMaHAOM
e Ha npuBnevYeHHbIX BAaMU pPEeKJTAaMHbIX MHTErpauuax B Ball KOHTEHT
 Ha npuBneyeHHbIX peKnaMogaTenax B Meaua B LLe/ioM

Tpaanuum n pemecrno

XypHan Yknap



WUccneoBanue v BAOXHOBEHME

OOPMATbI PEKJIAMHOIO PASMELLEHKS

HA MEAWA PECYPCGE

Astopckue 003opni / Tect-ApauBbl

Hawwum penakTopbl UM NPUIrnalleHHble SKCNepTbl CoO30atoT
MCKPEeHHWI, NoapoOHbIN 0630p Ballero NpoaykKTa, ycryrm
MM MecCTa, AeTACb CBOUM OMbITOM M BNeYaTeHNaAMM

C ayamTopuen

OcobeHHO LeHHO Ona npemMmanbHbiX TOBApPOB (Hanpumep,
py4YHaa Mebenb, 3KCKO3UBHbIN TEKCTUb, YHUKaNbHbIE TYPbI)

TekcTB 2 TekcTB 2 TekcTB 2
CTPOYKMU CTPOYKH CTPOYKM

Co3paHue + nybnmkauma ob3opa

BWOEO penopTarka

oT 78 000 P
npoaykta/ycnyru
CnoHcopcTBO PYy6pUKM (1 Mecau) oT 117 000 P
Co3paHue 1 pasMelleHumne doto/ o7 97 500 P

LleHa yKa3aHa B pybnax, 6e3 yueta HOC - 22% (byneT

no6aBneH K CTOMMOCTM)

HaueHKa 3a pa3MelleHne B KOHKPpeTHOM pybpurke 1 3a
nocnenoBaTesIbHOCTb MaKeToB - 15%

Tpaguuumn u pemMecrno

XypHan YKOAL



HpOpPMaLMOHHO-
a3B/ieKaTeIbHbIN XXYpPHan

LU
dlall

Toyku becnnaTHoro pacnpocTpaHeHus

e MogHble KOPeMHU, NayH»XK-0apbl U racTpo- BbICTaBKU, My3eu
MecCTa ByTUKM M WOY-pyMbl ogexxabl

e OyO-KOPTbI M 30HbI OXXMOAHUA B TLL 1 6Bm3Hec- o [Ju3anHepcKMe MacTepCKMe 1 CTyagnm
LIEHTpPax [Toka3bl 1 fashion-MBeHTHbI

e TBOpPYECKME MPOCTPAHCTBA M apT-KJ1acTepbl o PecTmBanmM Moabl U ApPpMapPKU

e KOBOPKWHIM M apT-CTyanU MarasmHbl MHTEPbEPOB N MebernbHble

e [anepen N apT-LLEHTPDLI CasIOHbI

e Pe3nageHuUnn XyooXXKHMKOB M MacTepCKMe CTyouu OmM3amHa N apxXUTEKTYPHble Bopo

o APT-NNoLwagKkm n ectmBasribHble 30HbI [OCTUHWYHbIE TOOOU



WUccneoBanue v BAOXHOBEHME

OOPMATbI PEKJIAMHOIO

PASMELLEHUSA B XXYPHAJIE

06n0xKa ypuana. Cnenno3uuuu

MacTepa, NnpousBoacTBa, MAeNHbIe
BOOXHOBUTENU UNU n3aening, CoOoTBeTCcByloLLmne
TeMe BblNycKa

Tpeb6oBaHUAa K MaTepuanam: Mol paboTtaem
TOMbKO C peknamMoaaTenamMm, Yba punocopus

N NpoayKumnd COOTBETCTBYET LEHHOCTAM XYPHalla
YKIAL

Bce MaTepuanbl NpoXoaaT npeaBapuTenbHYO
Moaepaumnto. 719 HATUBHOIMO KOHTEHTA BO3MOXXHO
KaK MpegocTtaBeHMe roTOBbIX MaTeEPKManoB, TakK

M CO30aHME NX HalLeW pefdaKumnen

ABTOPCKUE, PEK/TAMHbIE MATEPUTASIbI M APYIrNe -
MO JOMrOBOPEHHOCTU C peaaKLmneun
CTOMMOCTb paQcyeTHasd

1-aqa cTpaHuMua
0BMOXKKU
910 000 py6

4-a4a CTpaHKMLa
OBMOXKKU
650 000 py6

2-ad CTpaHunua
OOTOXKKMU
590 000 py6

3-49 CTpaHuMLua
OBMOXKKM
590 000 py6

1-1 pa3BopoT (BKJ/IIOUAA BTOPYIO CTPAHULY
06510)XKHn). MaToBaa neyvarTb - 715 000 py6

2-1 pa3BopoT. MaToBasa ne4yaTb - 260 000 py6
3-1 pa3BopoT. MaToBada neyartb - 227 500 py6
4-1 pasBopoT. MaToBaga ne4yaTb - 195 000 py6
MnoTHaa BKNenka. MaTtoBada neyaTb - 130 000 py6nen

LleHa yka3aHa B pybngax, 6e3 ydyeta HOC - 22%
(6yneT nobaBneH K CTOMMOCTM)

HaLueHKa 3a pa3MelleHne B KOHKPETHOM pybpuke
M 33 Noc/iegoBaTesibHOCTb MaKeToB - 15%

Tpaguuumn u pemMecrno

XypHan YKOAL



WUccneoBanue v BAOXHOBEHME

GOOPMATHI PEKJIAMHOIO °
Q2
O
Q
s
o
Qo
S
S
I I = |
S
=
©
o
MoaynbHas peknama MuHU-010KH |
3 Monochl
1 nonoca (1 pa3BOpOT + 1/3 nonocsl
260 000 py6

2 nonocol 4 MosiocChbl 1/2 nonochl
(pazBopoOT) (2 pazBopoTa) 52 000 py6 o
195 000 py6 390 000 py6 §:
N
>
=
NMonoca nepepn copepxaHmem - 156 000 pyoneun CKMAKU Ha pa3MelueHume: L
NMonoca nepepa BbIXOAHbIMU AAHHbIMU - 146 000 py6nen 5% npun ny6nmkaumnm peksiamMmbl B 2-3 HOMepax %
NMonoca oo nepBoM peAakKUUOHHbIM MaTepuasnoM - 136 000 py6bnemn 10% npu nyénukauum B 4 Homepax 2026 roga X

NMepBasa TpeTb XXypHana - 130 000 py6neun
NMepBada nonoBuHa XypHana - 117 000 py6neun

LleHa yKa3aHa B pybnax, 6e3 yueta HOC - 22% (bygeT nobaBneH K CTOMMOCTMH)
HaLeHKa 3a pa3MelleHne B KOHKPETHOM pybpuKe 1 3a NocriegoBaTesibHOCTb
MaKeToB - 15%



NMPUTJIALLERUE K COTPYAHUYECTBY

119 Hac BaXkHbl peMecsa, TpaanLumm, BCe YTOo
CMOCOOCTBYET Pa3BUTUIO KY/TbTYPbl

Mbl rOTOBblI 0O6CYANTb BallM MHOMBUMAOYabHbIE
Lenu, NpensioXXnTb onTUMarbHble peLleHns

1 Cco34aTb MeauaraH, KOTopbi HanyyLlnMm
006pPa3oM NMogvYepPKHET YHUKaTbHOCTb BalLero
npenaoXxKeHuUs

Jing nonyyeHus noapobHoi nudopMaLum
CBS)KMTECH C HAMM:

WWW.UKLAD-LIFE.RU
8 (929) 511-77-38; 8 (928) 426-15-15.
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